Navigator: Building back féf=iscia

In May 2020, HSBC Navigator surveyed over 2,600 companies in 14 markets. And among the 200 ]
companies surveyed in Hong Kong, diversification, greater digitisation and more transparency S u p ply Ch aln ““ N
into their supply chain are the top priorities for their business resilience. Ry

Here are the key insights from the Hong Kong market.
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{ : } HSBC To know more HSBC Navigator insights, please visit business.hsbc.com.hk/hsbc-navigator
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