
Building a smarter business with HSBC

Outcome
A new payment model is created with better 
efficiency and experience across AsiaPac’s 
ecosystem

The Solution
	●  AsiaPac can now make payments to digital 
platforms and receive monthly subscriptions 
from customers via HSBC’s Virtual Card 
programme

	●  Card usage can be defined precisely through 
HSBC’s digital cards portal, generating  
one-time card numbers, and setting limits  
on value, expiry and merchants

Transforming payments for AsiaPac with  
a truly virtual solution

The Challenge
AsiaPac makes a large number of payments 
each month to platforms such as Facebook, 
Google, Yahoo and Tiktok on behalf of 
customers, faced with: 

	●  Inefficient payments and fraud risk due to 
manual data entry

	●  Inability to create working capital advantage 
and generate investment returns

Benefits for AsiaPac’s clients

 Convenient payment and improved 
working capital by using cards

 Ease of doing business with AsiaPac  
helps build long-term relationships

HSBC’s Virtual Card solution makes it easier for us to pay our digital platform vendors, 
and enables our customers to make faster payments using cards. The interest-free 

credit period also provides greater flexibility for us to manage our working capital.”

Christine Chong, Chief Operating Officer, AsiaPac Net Media

Reminder: “To borrow 
or not to borrow? 

Borrow only if you 
can repay!” Issued by 

The Hongkong and 
Shanghai Banking 

Corporation Limited

Benefits for AsiaPac

Increased payment visibility with  
added efficiency and security

 Improved access to working capital  
with an interest-free credit period*

 Attractive rebates give further financial 
benefit

Prompt and simple payments result  
in better customer relationships  
with vendors

 Virtual payment model helps to open 
up new opportunities for AsiaPac

Hong Kong-headquartered AsiaPac  
is a leader in digital marketing across 
the region.

AsiaPac leverages its AI data analytics, 
and search optimisation tools to drive 
digital marketing campaigns on behalf 
of its business customers.

About AsiaPac Net Media (AsiaPac)

* The number of interest-free days is dependent on the agreed billing cycle. 
Utilisation of the card facility is subject to terms and conditions and HSBC’s 
credit and risk policies.
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*AsiaPac gains up 
to 31 days interest-
free credit by using 
the card

*HSBC provides an 
additional 25 days 
to settle the bill

HSBC generates 
bills on day 31
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AsiaPac makes a 
single bill payment 
to HSBC
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AsiaPac places 
advertising for 
clients via digital 
platform vendors

3
Card payments 
to digital platform 
vendors are made 
once the “ad click 
rate” has been 
achieved

Clients pay 
AsiaPac monthly 
subscriptions and 
digital marketing 
costs using cards

AsiaPac sets up 
clients with virtual 
card numbers 
through HSBC’s 
digital cards 
platform
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HSBC Virtual Card in Practice
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Get in touch with your HSBC Relationship 
Manager for more information on HSBC’s 

Virtual Card solution


